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Grant Thornton – Video Brief – 10.21.11 
 

 
US/Swedish/German 
“Deloitte just give the impression they are more interested in bigger companies.  They were 
unresponsive.  We also need someone to help us all year not just the end of the fiscal yet, I 
need a sounding board available whenever and wherever.”  VP Finance, Chicago 
 
“That’s what I want (Speed). I want people who’ve been around and got involved... The 
senior involvement – that’s what sets them apart from the Big 4..” Community hospital, 
New Jersey 
 
“They don’t just provide cookie cutter service to giant firms like Exxon. This gives me 
confidence they are interested in helping their clients grow and develop.” Community 
hospital, New Jersey 
 
“They will come in and listen to you first before trying to give you a solution to your 
problems that they have yet to discover.” Electrical manufacturing, Houston 
 
“You want someone on the team who’s seen the shop before.” Dallas 
 
 
Canada/ Italy 
“We have long term relationship with them. I expect them to really know our business. They 
have had enough time to know the cycles and the trends. I am looking for them to be 
proactive and uncover any challenges that might  be there.” CEO, Food Production 
 
“They are different from the large firms because it understands unique challenges.”  CFO, 
Brewing  
 
“Dynamic ideas come from smaller firms. Revolutionary ideas often come from smaller firms 
who GT want to serve. “ Finance Vice President, Construction 
 
 
Mexico 
“The best thing is that Grant Thornton specialise in letting medium-sized companies grow, 
supporting them in their growth and being able to set up bases for sustained growth.”  
 
 
UK/Australia  
“The ideal, which we are not getting, is a meeting every three months to look at where we 
are, to make suggestions about what we could do better. Nothing major, it only needs to be 
an hour or so. I expect my accountants to know what other companies like us are going 
through and share this knowledge.  There is a lack of proactivity – I am telling them half the 
time.” London 
 
“Dynamic means using the best people with the best ideas and that sort of creative thinking 
to get the most out of an opportunity.”  London 
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France: 
“The most engaging insight is ‘we don't believe in a one size fits all service instead providing 
personalized, tailored solutions.” CEO, Business Intelligence 
 
“When they say ‘we provide all the financial discipline businesses demand’,  they are 
capable of doing so. You can't be a little company and say that. You need to be international 
to provide this. And you also need to be of a small enough size (but not too small) so that 
you can be close to  your clients.” FD, Legal 
 
 
Spain/Portuguese/ Argentinian Spanish 
“The most important aspect is having people who are expert in analysis for due diligence for 
potential acquisitions and corporate valuation ... because of the state of the market and 
shortage of finance for acquisitions” CEO, media 
 
The main problem with the Big 4 is that they are very centralised and dependent on their 
HQs and the top technical partners... The auditing partners we deal with have very little 
decision-making power.” CFO, media 
 
“I need service providers to have a good understanding of the company and the way it 
works.  They need to be able to respond in a timely and proper manner, be efficient and 
provide fast responses to ad hoc problems.”  CFO, office supplies 
 
“They (the Big 4) are all professional and all valid for the basic job of auditing, but I do have 
the feeling that they bring less added value to the client than a smaller one like Grant 
Thornton. They are very expensive for what they do: a lot of the time you are simply paying 
for the name”  CFO, shipping 
 
 
India/Arabic / Afrikaans 
“Advisory is the key operating word.  They (global accountancy firms) need to be a step 
further ahead than merely being in the accounting space.  I believe in an emerging market 
like India, fast growing organisations are the medium and small scale and they need to start 
being able to replicate global organisations – so, exposure to global plus local knowledge is 
what we are after.” CEO, India 
 
 
China/Indonesia/ Malay 
“Grant Thornton should take our business objectives as one of their service goals.”  
 
“Growth is every enterprise’s expectation.  If an accounting firm can help drive such growth, 
it means the firm can add much value to its customers.  Such a capability is very attractive 
for me” 
 
“I would like them to take a very proactive attitude in servicing us, to tell us about the 
issues and possible solutions.  My disappointment with the Big 4 is that they don’t like doing 
anything extra.  They like to think their name is good enough to get the business.” 
Electronics 
 
“We are trying to expand our company, so we need value-added services which help us sort 
out a better business and investment and strategy.” Telcomms 
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“Their people should be able to offer us more added value, the insights about how to get 
further growth.” Mining 
 
 
Japan: 
“There is the sense that the big 4 are more reliant on their organisational structures. I want 
a greater sense of individuality on a personal level.” 
 
 
 
 
 
 


